DIGITAL MARKETING METRICS
CHECKLIST

1. Set clear and measurable goals and objectives Tor
your online marketing campaigns.

O Identify the specific KPIs that align with your business objectives.

Use SMART criteria (Specific, Measurable, Achievable, Relevant, Time-bound) to set
O goals and objectives.

O Share your goals and objectives with your team and ensure everyone is aligned with
them.

2. Use web analytics tools such as Google Analytics to
track website trattic, user behavior, and conversion
rates.

O Set up Google Analytics on your website and ensure it is tracking data accurately.
O Define custom segments and reports to track data specific to your business goals.

O Regularly review and analyze the data to gain insights and identify opportunities for
improvement.

3. Monitor your Rey pertormance indicators such as
website traffic, conversion rate, and revenue to assess
the success of your online marketing etrorts.

O Define the KPIs that are most relevant to your business objectives.

O Establish benchmarks and set targets for each KPI.

O Regularly monitor and analyze your KPIs to measure progress and identify areas for
improvement.
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DIGITAL MARKETING METRICS
CHECKLIST

4. Segment and analyze your website data to gain
insights into your target audience and their
behavior and preterences.

O Use demographic and psychographic data to create customer personas.
O Segment your website traffic by customer persona, traffic source, and behavior.

O Analyze the data to gain insights into your audience's preferences, pain points, and
motivations.

5. Use A/B testing to continuously improve your
website, content, and marketing campaigns.
O Identify the elements of your website or marketing campaign that you want to test.
O Develop a hypothesis for each test and define success metrics.

O Run the test, analyze the data, and iterate based on the results.

6. Track the pertformance ot your social media and
online advertising campaigns using tools such as
Facebook Ads Manager and Google Ads.

O Define the KPIs that align with your business objectives for each campaign.
O Set up tracking tags and pixels to track conversions and attribution.

O Regularly monitor and optimize your campaigns based on the data.

7. Regularly review and update your marketing
strategy based on the insights and data gathered
Trom your analytics efforts.

O Schedule regular reviews of your marketing strategy and data.
O Analyze the data and identify areas where your strategy needs to be updated.
O Update your strategy based on the insights and data gathered.
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DIGITAL MARKETING METRICS
CHECKLIST

8. Collaborate with cross-tunctional teams to align your
marketing efrtorts with the overall goals and objectives
oT your business.

O Foster open communication and collaboration with other teams.
O Share data and insights with other teams to align on business objectives.

O Work together to develop a cohesive strategy that aligns with the overall goals of the
business.

9. Regularly report your analytics results to Rey
stakeholders, including your leadership team, to
demonstrate the impact and value of your online
marketing etforts.

O Define the KPIs and metrics that are most relevant to your stakeholders.
O Develop a reporting cadence and format that works for your stakeholders.

O Present the data in a clear and concise way that demonstrates the impact and value of
your online marketing efforts.

10. Stay up to date with the latest analytics trends and
best practices by continuously learning and growing
your sRills and expertise in the area of tracking and

measuring.

O Join industry associations and attend conferences and webinars.

O Follow thought leaders and stay up to date on the latest news and trends.

O Participate in online communities and forums to share knowledge and learn from
others.
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