REMARKETING CHECKLIST

1. Install a tracking pixel on your website to capture
data on visitor behavior.

O Determine the best tracking pixel for your website, such as Google Analytics or
Facebook Pixel.

O Install the tracking pixel on all pages of your website.

O Verify that the tracking pixel is working properly by testing it on your website and
checking for data in your analytics dashboard.

2. Create targeted audiences based on visitor
behavior.

O Define the behaviors that you want to track, such as product views, cart abandonment,
or time spent on your site.

O Create audience segments based on these behaviors, such as "Cart Abandoners" or
"Product Viewers."

O Use audience targeting options to show relevant ads to each audience segment, such
as by location or device type.

3. Segment your audience based on their behaviors and
preferences.

O Collect data on your audience's preferences, such as interests or demographics.

Segment your audience based on these preferences, such as "Sports Fans" or

O "Parents."

O Use ad targeting options to show relevant ads to each audience segment, such as by
age or interests.

4. Desigh eye-catching and compelling ads that
speak to the needs and interests of your audience.

O Determine the key benefits of your product or service that are most important to your
audience.

O Create ad copy and images that highlight these benefits and speak to your audience's

needs and interests.
O Use ad testing tools to experiment with different ad designs and copy to find the most

effective combination.
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REMARKETING CHECKLIST

5. Utilize dynamic remarketing to show highly
relevant ads to your previous site visitors.

O Set up a product feed that includes your product information and images.

Create dynamic remarketing ads that pull in this product information and images
O based on the visitor's behavior on your website.

O Use ad targeting options to show these highly relevant ads to previous site visitors
who have shown interest in specific products.

6. Run remarketing campaigns across difterent
plattorms.

O Identify the platforms where your audience spends time, such as Facebook or Google
Ads.

O Set up remarketing campaigns on each platform using the same audience segments
and ad creatives.

O Monitor the performance of each campaign and adjust your budget and targeting to
optimize results.

7. A/B test ad copy, images, and targeting to optimize
the pertrormance ot your remarketing campaigns.

O Create two or more variations of your ad, such as different headlines or images.

O Use ad testing tools to randomly show each variation to different segments of your
audience.

O Monitor the performance of each variation and adjust your ad creative or targeting to
improve results.
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REMARKETING CHECKLIST

8. Incorporate special ofters or discounts to incentivize
previous visitors to return and purchase.

O Determine the best offer or discount that will motivate your audience to take action.
O Create ad copy and images that highlight this offer or discount.

O Monitor the performance of your campaign and adjust your offer or discount as
needed to improve results.

9. Regularly monitor and analyze the performance
oT your remarketing campaigns using analytics.

O Set up tracking and conversion goals in your analytics dashboard.

O Monitor the performance of your campaigns on a regular basis, such as weekly or
monthly.

O Analyze your data to identify trends, opportunities for improvement, and areas where
you can optimize your campaigns.

10. Continuously experiment and explore new tactics
and strategies to improve perrormance.

O Keep up to date with the latest trends and best practices in remarketing campaigns.
O Experiment with new tactics and strategies, such as different ad formats or targeting
options.

O Test your new tactics and strategies on a small scale, analyze the results, and scale up
what works best.
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