EMAIL MARKETING CHECKLIST

1. Build a robust and engaged email list with opt-ins
and lead magnets.

O Create compelling lead magnets that your target audience will find valuable and
relevant.

O Use opt-in forms on your website, social media pages, and other channels to
encourage sign-ups.

O Consider running a contest or giveaway to incentivize sign-ups and increase
engagement.

2. Segment your email list based on subscriber
preterences, behaviors, and demographics.

O Collect additional information from subscribers beyond just their email address, such
as location, age, and interests.

O Use automation tools to segment your list based on subscriber behavior, such as past
purchases or email opens.

O Use different messaging and offers for each segment to improve relevance and
engagement.

3. Create compelling subject lines and email copy that
appeals to your target audience.

O Use A/B testing to try out different subject lines and email copy to see what resonates
best with your audience.

O Highlight the benefits of your offer and focus on the subscriber’s pain points or
desires in your messaging.

O Use storytelling and personalization to make your emails more relatable and
engaging.
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EMAIL MARKETING CHECKLIST

4. Personalize emails to address subscribers by
name and reterence their interests and behaviors.

O Use merge tags to automatically insert subscribers’ names and other personal
information into emails.

O Use automation tools to trigger emails based on subscriber behavior or interests.

O Use dynamic content to show different messaging or offers based on subscriber data.

5. Use eye-catching images, videos, and graphics to
enhance the visual appeal of your emails.
O Use high-quality images and videos that are relevant to your messaging and brand.

O Use formatting and design elements such as bold text and color to make key
messages stand out.

O Use clear and concise copy that complements your visuals and makes your messaging
easy to understand.

6. Incorporate clear and prominent calls-to-action in
your emails to drive conversions.

O Use action-oriented language and strong verbs to encourage clicks and conversions.
O Use prominent buttons or links that stand out from the rest of the email.

O Use urgency or scarcity tactics to encourage subscribers to act quickly.
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EMAIL MARKETING CHECKLIST

7. Optimize your email campaigns to improve open
rates, click-through rates, and conversions.

O Use email analytics to track your open rates, click-through rates, and conversions and
identify areas for improvement.

O Use A/B testing to try out different elements of your email campaigns and see what
works best.

O Use automation tools to resend emails to subscribers who didn’t open or engage with
the first one.

8. Measure the success of your email marketing efforts.

O Set clear goals and metrics for your email campaigns.
O Use email analytics to track your progress and measure success against your goals.

O Continuously monitor and adjust your strategies to improve results.

9. Automate email campaigns to save time and ensure
consistent and relevant messaging.

O Use automation tools to trigger emails based on subscriber behavior or interests.
O Set up email sequences to deliver relevant messaging over time.

O Use dynamic content to personalize emails for each subscriber.

10. Continue experimenting to Reep your campaigns
Tfresh and engaging

O Keep up with industry trends and best practices to stay current with email marketing
techniques.

O Try new messaging, offers, or design elements to keep your email campaigns
interesting and engaging.

O Use feedback and analytics to continuously improve your email campaigns and
optimize for better results.
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